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Awareness Campaign 
on Vulnerability of Migrants, especially Women, 

to Exploitation and Trafficking 
CONCEPT
Implementing Agency: 
International Center la Strada
Financing Agencies:
 
ICCO, MFA of Denmark, MFA of Greece, IOM Moldova
Campaign Area:  
Promotion of Labor Migrants Rights,


Protection of trafficked persons
Campaign Timeframe:
Mai 2009—December 2009



Phase I: May-June 2009




Phase II: September -- October 2009

Location:               

Republic of Moldova, national
Context:

· General public still associates, to a large extent, human trafficking, with sexual exploitation of women whereas other forms of exploitation are ignored or overlooked; thus the cases of trafficking for labor exploitation are not identified and often this category of victims are identified as illegal migrants and deported, this is especially as case of women, thus making them even more vulnerable and alienating them even more from assistance and protection; 

· Given low knowledge of labor trafficking, potential labor migrants overlook possible risks of exploitation while persons who have suffered from labor trafficking, especially women, also fail to self-identify as such and thus do not seek protection and assistance; 

· The incidence of trafficking for labor is big, according to the data of ILO and IOM, – each year the number of cases of labor trafficked identified and assisted is increasing. 
Objectives:
a. Sensitize the public to the vulnerability of migrant women to exploitation and trafficking ;

b. Inform the public about rights of labor migrants and educate on safe migration and prevent risks of exploitation and trafficking.

c. Encourage self-identification of trafficked persons, especially women;

d. Facilitate access of trafficked persons to adequate assistance and support;
e. Strengthen capacity and engagement of local public administration and professionals groups in the process of identification and facilitation of support and protection to trafficked persons and vulnerable people especially women. 
Beneficiaries: 
I. General public, especially women and children.
II. Trafficked and exploited persons, especially women and children
III. Professional groups mandated to fight trafficking and assist trafficked persons. 
Campaign Components:
· Video trailers
· Printed informational materials (brochures, leaflets, posters) 
· Media titles (articles, programs)
· Outreach activities
· Human trafficking prevention seminars with youth in pre-university education institutions and residential institutions meant to strengthen their capacities and knowledge with regard to safe migration. 
· Debriefings with professionals and representatives of local public administration mean to encourage their role in assistance and protection trafficked persons. 
Efficiency Indicators:
· At least 100 000 people directly and indirectly sensitized to women’s vulnerability to exploitation and trafficking via media components;
· Access to the Hot-Line extended - increase in the number of prevention calls with at least 50%, increase in the number of assistance calls with at least 25% during and immediately after the campaign. 

· Increase in the number of Hot-Line calls from women and/or regarding a women’s issue;  

· At least 2000 youth informed about safe migration, migrants rights, dangers of trafficking and ways of prevention and protection in cases of abuse and exploitation, via seminars and outreach events
· At least 100 representatives of local public administration, social assistants, police, teachers will be informed about vulnerability of women to exploitation and trafficking and educated and encouraged to identify and provide support to vulnerable groups and trafficked persons.

Monitoring and Evaluation Tools:
· Media monitoring;
· Hot-Line qualitative and quantitative Reports;  

· Pre-post seminars’ questionnaires

· Observations from debriefings;  
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