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REPORT to KEPAD
PROJECT “Prevention of trafficking in persons, especially women, in the Republic of Moldova”

Reporting period: 
June 1- August 31, 2009

Reporting agency:
International Center La Strada
Reporting per Project activities

Organize National Media Awareness Campaign 
The campaign is targeting vulnerability of women to exploitation and trafficking and is planed the period of June-November 2009 unfolded in two phases: June-July 2009 and October-November 2009. The major elements of the campaign include:

a) video trailers – one conventionally  called “Prevention” is targeting women as potential/real migrants thus encouraging them to seek info support at the Hot-Line for safe migration reasons and the second one conventionally called “SOS” is targeting relatives of (presumably) trafficked persons thus encouraging them to seek assistance by calling the Hot-Line; the philosophy of the second video trailer lies in the fact that in almost all cases persons who found themselves in abusive/exploitative situations call home/their relatives/close friends, thus La Strada seeks to support trafficked persons by empowering their relatives.

Both video trailers are in Romanian language with Russian sub-titles of an average length of 50 seconds. During first phase of the campaign, the video trailers have been broadcasted on TVM 1, Prime, EUTV, 2 PLUS and NIT – stations that have at least 70% national coverage - for nearly 300 minutes. Given cooperation with the RM Government on the implementation of the campaign, La Strada enjoyed free of charge placement of the video trailers with most of these TV stations.  The trailers have been also broadcasted on local TV stations including SORTV (covering 5 northern rayons of Moldova) with a total of 51 minutes and Media CIM TV (covering 7 rayons of central-western part of Moldova) with a total of 62 minutes. 

b) info materials – leaflets in 7200 copies in both Romanian and Russian transposing the video trailer’s message indicating the Hot-Line number mostly designed for outreach activities and flash-mobs; at this stage, slightly over 100 have been distributed during one flash-mob as most of the outreach activities are planed for fall; brochures in 5600 copies in both Romanian and Russian of an educational nature suggesting basic rules for safe migration , tips to recognize risks, hot-line services in Europe and neighboring regions/countries entitled to assist in cases of exploitation and trafficking; brochures are designed to be distributed via seminars and debriefings; at this stage nearly 1000 are already distributed; posters as outdoor elements of the campaign  produced in 200 copies in Romanian and Russian languages transposing the general message of the video trailers; at this state 480 posters have been already placed in public places in rural areas. Gross number of copies of materials will be disseminated in fall stage of the campaign;

c) debriefings with local media – within the first stage of the campaign, 3 debriefings with participation of 18 journalists representing 10 local media institutions have been organized .  The debriefings aimed at informing the journalists about concerns on vulnerability of women to trafficking, ways to adequately and properly reflect these concerns in press. Each journalist received a package of info materials consisting of: campaign concept, info note with facts on vulnerability of women to trafficking and exploitation, relevant hot-line statistics, profile of women at–risk and profile of trafficked women and children, case studies on women’s issues reflected in press, copies of campaign materials, other.  The ultimate aim of these activities is to encourage and support local press to adequately reflect the issue of interest in press. For extra details and impact of such please refer to the table below.  

d) Debriefings with local public administration and practitioners – please refer to the table below. 

e) Organize trafficking prevention outreach – one flash mob was organized in a rural community targeting young women and girls. The flash mob allowed reaching up to over 100 women by providing individual consultations and disseminating campaign materials. Gross part of such activities is planed for fall with the participation of experienced and newly recruited and trained volunteers. 

Organize Peer-to-Peer Educators’ Program

a) trafficking prevention seminars – such activities were organized solely in rural areas, primarily in pre-university educational institutions as well as summer camps for young people especially girls. For details please refer to the table below. 

b) update the Peer-to-Peer Anti-Trafficking Educational Guide – the Guide was updated with reference to new trafficking trends therefore seminars models have been adjusted as well and printed in 30 copies;
Operate National Anti-Trafficking Toll Free Hot-Line
The national awareness campaign has broadly promoted the Hot-Line. During reporting period 854 calls have been received of which over 60% from rural population. Most of the calls reflected issues concerning migration of women, situations of exploitation and/or abuse of women – a result expected following the national awareness campaign within which the Hot-Line was promoted. 

Reporting per Project results

	Planned results
	Actual results
	Comments

	At least 2000 persons will be empowered to take informed decisions about safe migration via Hot-Line counseling;


	During reporting period 854 calls have been received of which 689 calls/persons have been counseled and provided info support on issues concerning safe migration and women’s issues.
	Hot-line report is available upon request.

	at least 100 (presumed) trafficked persons shall be facilitated access to assistance via Hot-Line;


	During reporting period 854 calls have been received of which 165 calls/persons have been counseled and provided info support on (presumed) cases of trafficking and (labor) migrant exploitation. 
	Hot-line report is available upon request. 

	at least 2000 young people will be empowered to recognize dangers and risks of illegal migration and trafficking via prevention seminars;


	1785 young persons from rural areas have been informed about risks of illegal migration and dangers of trafficking, have been educated about their rights and obligations of potential migrants, basic terms and conditions of migration, ways to identify risks and protect against abuse and exploitation.  
	Seminars are carried out, primarily, upon request of the school staff and following an agreement with the local public administration, educational department specifically. 

List of seminars’ location and seminar’s confirmations signed by the school directors are available upon request. 

	at least 100 practitioners, representatives of local public administration shall be aware of vulnerability of women to trafficking and encouraged for a pro-active approach to address these issues via awareness debriefings.


	230 practitioners from rural areas have been debriefed about special concerns on vulnerability of women to exploitation, ways to recognize cases of abuse an exploitation of women and their actions of support and assistance, their role as facilitators and monitors. Participants represented school staff, social services, child care specialists, local public administration, and medical care specialists.
	The debriefings are organized primarily upon request and with the local public administration. List of debriefings location and confirmations are available upon request. 

	At least 40 media titles shall be written/interviews given to press covering the issue of women vulnerability towards exploitation and trafficking;


	During reporting period, 15 media titles have been produced and delivered to the public on issues related to the vulnerability of women towards trafficking and exploitation. Such have been organized by and with participation of local journalists/media institutions including 5 press articles (local press exclusively)  and 10 radio and TV interviews (local press exclusively). 
	

	At least 500 fact sheets on trafficking trends/profile & migration trends/profiler produced and disseminated resulting from Hot-Line calls analyses;


	Planed for second half of the campaign. 
	


Donors and partners
Government of the Republic of Moldova

German Embassy to Chisinau

Ministry of Foreign Affairs of Denmark

Ministry of Foreign Affairs of Greece, Hellenic Aid

ICCO, Aid Foundation of Netherlands

International Organization for Migration

Future plans

1. Operate National Anti-Trafficking Toll Free Hot-Line

· continue provide counseling and support

· carry out calls comparative analyses and produce Hot-Line fact sheets 

2. Organize National Media Awareness Campaign 

· continue disseminating the video trailers engaging more local TV stations

· organize press conference with campaign’s results and lessons learnt

· continue debriefings with journalists and practitioners

· organize anti-trafficking public outreach actions

· continue media monitoring and prepare media clippings compilation

3. Organize Peer-to-Peer Educators’ Program

· organize Training for peer-to-peer educators

· update the Guide

· continue carrying out trafficking prevention seminars
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